< kickofflabs

Al Giveaway Prompts

Copy-ready prompt pack for giveaway ideas, prizes, landing pages, referrals, emails, rules
checks, social launch copy, and campaign QA.

How to use this PDF
Copy a prompt, replace the bracketed fields, paste it into your Al tool, then edit with human
judgment before launching. Do not use Al as your legal authority or final campaign strategist.

From KickoffLabs — build viral giveaways, waitlists, referral campaigns, and launch pages without duct-taping tools together.
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Copy-Ready Prompts

Tip: keep the constraints. The audience, bad-fit entrant, goal, prize, deadline, referral incentive, and follow-up
offer are what make these prompts useful.

1. Reusable Prompt Framework

You are hel ping ne plan a gi veaway canpai gn. Do not give generic advice. Use the
details below and ask for clarification if the canmpaign is too vague.

Brand: [ BRAND|

Product or offer: [WHAT YOU SELL]

I deal entrant: [WHO WE WANT]

Bad-fit entrant: [WHO VVE DO NOT WANT]

Canpai gn goal : [EMAIL LI ST / WAITLI ST / SALES PI PELI NE / PRODUCT LAUNCH / COVMUNI TY /
PARTNER PROVO|

Prize budget: [AMOUNT OR RANGE]

Possi bl e prizes: [|DEAS]

Platform [WEBSITE / | NSTAGRAM / TIKTOK / EMAIL / PARTNER / MJLTI - CHANNEL]
Entry nethod: [FORM/ REFERRALS / UGC / COMMENT / PURCHASE / WAI TLI ST]
Referral incentive: [BONUS ENTRIES / REWARD TIERS / WAI TLI ST RANK / DI SCOUNT]
Deadl i ne: [ DATE]

Eligibility limts: [AGE / LOCATION / CUSTOMVER TYPE]

Fol | ow-up of fer: [WHAT HAPPENS AFTER ENTRY]

Brand voice: [DIRECT / PLAYFUL / PREM UM/ TECHNI CAL / ETC.]

Avoi d: fake urgency, unsupported clainms, spamy social copy, |egal prom ses,
exaggerated RO .

2. Generate Qualified Giveaway ldeas
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Generate 15 gi veaway canpai gn ideas for this brand.

Brand: [ BRAND]

Product : [ PRODUCT]

I deal entrant: [AUDI ENCE]

Bad-fit entrant: [WHO VWE DO NOT WANT]

Canpai gn goal : [ GOAL]

Prize budget: [ BUDGET]

Fol | ow-up of fer: [OFFER]

For each idea, include: canpaign nanme, prize concept, why the right audi ence woul d
care, likely bad-fit risk, entry nechanic, referral angle, and one sentence of
| andi ng page positioning.

Avoid generic “win a gift card” ideas unless the gift card is highly specific to the
audi ence.

3. Turn One Giveaway ldea Into Three Campaign Angles

Take this giveaway idea and create three different canpaign angles.
| dea: [|DEA]

Audi ence: [ AUDI ENCE]

Goal : [ GOAL]

Prize: [PRIZE]

Create one angle focused on aspiration, one focused on practical value, and one
focused on exclusivity.

For each angle, wite a headline, subheadline, CTA prize framng, referral hook, and
followup offer.

End with a recommendati on for which angle is strongest and why.

4. Pressure-Test Prize Fit
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Revi ew this giveaway prize for audience fit.

Audi ence: [ AUDI ENCE]

Product or offer after the giveaway: [PRODUCT/ OFFER]

Prize idea: [PRIZE]

Canpai gn goal : [ GOAL]

Tell me: who this prize attracts, who it accidentally attracts, why the right person
woul d care, whether it supports the followup offer, and three better prize

al ternatives.

Be blunt. If the prize is too generic, say so.

5. Build a Prize Matrix

Create a prize matrix for a giveaway canpaign.
Brand: [ BRAND]

Audi ence: [ AUDI ENCE]

Goal : [ GOAL]

Budget range: [ BUDGET]

Generate 12 prize ideas across four categories: |owcost, premum
part ner - sponsor ed, and experience-based.

For each prize, score 1-5 on audience fit, shareability, fulfillnment conplexity,
margin risk, and lead quality.

Include a short recommendation for the top three.

6. Landing Page First Draft

Wite | andi ng page copy for this giveaway canpaign.
Canpai gn brief: [PASTE BRI EF]

CQut put :

- 10 headline options under 12 words.

- 5 subheadl i ne options under 25 words.

- 5 CTA button options.

- Prize description in 75 words.

- “How it works” section with 3 steps.

- Referral section explaining why sharing hel ps entrants.

- Short rules summary in plain English with a note to review official rules.

Voi ce: [ VO CE]

Avoi d: vague hype, fake scarcity, unsupported nunbers, |egal guarantees.
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7. Cut the Fluff

Rewrite this giveaway | anding page copy to be shorter, clearer, and nore direct.
Keep the core offer, prize, deadline, and CTA

Renmove filler phrases, vague clains, and generic excitenent.

Make the copy sound |like a real person wote it.

Return a before/after table showi ng what changed and why.

Copy: [PASTE COPY]

8. Referral Share Messages

Wite referral share copy for this giveaway.

Canpai gn brief: [PASTE BRI EF]

Referral incentive: [BONUS ENTRIES / REWARD / WAI TLI ST RANK]
Wite:

- 5 SM5 nessages under 160 characters.

- 5 email snippets under 75 words.

- 5 Instagram Story captions.

- 5 Linkedln posts for a professional audience.

- 5 X posts under 240 characters.

Make the copy sound like it came fromthe entrant, not the brand.

Avoi d spamry phrases like “don’t miss out,” “limted tine only,” and “you have to
check this out.”

9. Thank-You Page Referral Copy

Wite thank-you page copy for soneone who just entered this giveaway.
Goal : get themto share their unique referral |ink.

Referral incentive: [|NCENTIVE]

Audi ence: [ AUDI ENCE]

Prize: [PRI ZE]

Include a short headline, 2-sentence explanation, button text, and three
shar e- message options.

Make it clear, not pushy.

10. Full Giveaway Email Sequence
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Create a giveaway email sequence for this canpaign.
Canpai gn brief: [PASTE BRI EF]

Enai | s needed:

Wl come after entry.

Ref erral nudge.

Deadl i ne rem nder.

W nner announcenent .

Non-wi nner followup with offer.

S0 > N =

For each emmil, include subject line, preview text, body copy under 200 words,

and personalization notes.
Keep the tone direct and hunan.

Do not overpromnise. Do not inply someone has won unl ess they have.

11. Segment Non-Winners

Create three post-giveaway foll owup emails for non-w nners.
Audi ence: [ AUDI ENCE]

G veaway prize: [PRIZE]

Product or offer: [OFFER]

Segnent the copy for: highly engaged entrants, referred entrants,
entrants.

G ve each segnent a different angle and CTA

Avoi d sounding |like a consolation prize nobody want ed.

12. Rules Gap Checklist

Revi ew thi s gi veaway canpaign for rules gaps.
Canpai gn brief: [PASTE BRI EF]

Draft rules or summary: [PASTE RULES]

Identify mssing or unclear itens related to eligibility, start/end dates,

description, odds, w nner selection, wi nner notification, sponsor,
di sclai mers, privacy, and no-purchase requirenents.

Do not give legal advice. Create a checklist for hunan/legal review

13. Plain-English Rules Summary

and | ow engagenent
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Turn these official giveaway rules into a plain-English sumrary for a |anding page.
Rul es: [ PASTE RULES]
Keep it under 120 words.

Include eligibility, deadline, wi nner selection, prize, and a |ink placehol der for
official rules.

Do not change the | egal neaning.

If anything is unclear, list questions instead of guessing.

14. Platform-Specific Launch Posts

Create launch copy for this giveaway across nultiple platforns.

Canpai gn brief: [PASTE BRI EF]

Canpai gn type: [ RANDOM G VEAWAY / JUDGED CONTEST / REFERRAL CAMPAI GN / WAl TLI ST]
Platfornms: [INSTAGRAM/ TIKTOK / LINKEDIN / X / ENMAIL / WEBSI TE]

For each platform wite copy that fits the format and audi ence expectations.
Include CTA, entry instructions, and disclainer rem nder.

Do not copy-paste the same nessage across platforns.

15. Find the Weak Spots

Act like a skeptical canpaign strategist reviewi ng this giveaway before | aunch.
Canpai gn brief: [PASTE BRI EF]

Landi ng page copy: [PASTE COPY]

Emai | sequence: [PASTE ENAILS]

Referral copy: [PASTE COPY]

Find the 10 biggest risks that could hurt lead quality, conversion, trust,
conpl i ance, referral sharing, or post-canpaign sales.

For each risk, explain why it matters and suggest a fix.

Be direct. Do not be encouraging unless the idea is actually strong.

16. Complete Al Giveaway Campaign Prompt
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You are a senior giveaway canpai gn strategist.
but do not invent facts or |egal clains.

Brand: [ BRAND]
Product/ of fer: [ PRODUCT]

| deal entrant:

[ AUDI ENCE]
Bad-fit entrant: [WHO VWE DO NOT WANT]
Goal : [ GOAL]
Pri ze budget: [ BUDGET]
Prize ideas: [|DEAS]
Deadl i ne: [ DATE]
Eligibility: [AGE / LOCATION / OTHER LIM TS
Platform [WHERE | T WLL RUN|

Entry nethod: [HOW PEOPLE ENTER]

Referral incentive: [|NCENTIVE]

Fol | ow-up of fer: [ OFFER]

Brand voi ce: [VO CE]

Avoi d: fake urgency, unsupported clains, spam
Qut put: canpai gn positioning, three angles,

t hank-you page referral
rul es gap checkli st,

copy,

prize fit review,
five share nessages,
and top 10 risks to fix before |aunch.

Hel p ne create a gi veaway canpai gn,

| egal prom ses, generic hype.

| andi ng page copy,

five-email follow up sequence,
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